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TAREQ ALHOUSARY

P.0.Box 2509, Dhofar University, CCBA, Dept. of management, marketing, and IS, Salalah 211.
Work phone: 23 22 5061, Ext. 288, Mobile Phone: + 968 9929 6165

E-mails:

Work / t_alhousary@du.edu.om,

Personal / alhousary t@hotmai.com

PERSONAL INFORMATION:

First Name: Tareq

Father’s Name: Mohammad

Family Name: Alhousary

Gender: Male

Date of Birth: 3" May 1969

Country of birth: Syria

Marital status: Married / with two children

Nationality: Syrian



QUALIFICATIONS:

Name and
) Year of e .
Degree Field award address of Specialization Major Courses
University
Doctorate Business Expec- | The University of | Knowledge- Research-based
(PhD) Information ted , Salford , infused Virtual degree
Systems April Manchester , UK Teams
2010 www.salford.ac.uk | (industry)
Master of Business and 1998 University of Network Quality
Science Information Salford , Security: an IS management,
Technology Manchester , UK perspective Organization

theory, Marketing
Management,
Database
Management,
Data
communications
& Networking

Postgraduate Business 1993 Aleppo University | Business Production

Diploma Administration Administration management,
Organization
Theory,
Marketing
management,
Personnel
management

Bachelor Economics 1992 Aleppo University | Management Managerial

Degree decisions theory,
Operations
researches,
Economics,

Business Law




WORK EXPERIENCE:

Position Period Employer
University Lecturer Eizizr:tber ALt Dhofar University , Salalah , Oman

Major responsibilities

Researching.

Giving lectures in management information systems, marketing, management, and
business. Specifically, | have taught so far data communication and networking, database
management systems, e-commerce, e-business, principles of marketing, advanced
marketing management, consumer behavior, global marketing management, business
communications, foundations of management, and small business management. English
is the medium of instruction.

Advising and supervising students' academic progress.

Representing Dhofar University to the graduates’ survey committee (consultancy team)
that has been initialized and directed by the ministry of higher education.

Participating in the self-study activities for getting the accreditation.

Participating in different department, college, and university committees (of which: (FP)-
to-college committee for smooth course flow in IT field, students’ affairs committee,
graduation committee)

Delivering general lectures to local community in the field of specialization.

Marketing principal

October 2000 to August
2001

Al-Chark Co., Aleppo , Syria

Major Responsibilities:

Setting marketing plans for the company. The company includes three factories: one for
biscuits and chocolate products, one for milk and dairy products, and one for beer
products.

Participating in formulating the company's strategic plans.

Computer lab supervisor November 1998 to May | Al-Assad Academy for Military
(research unit) 2000 Engineering, Aleppo, Syria

Major Responsibilities:

Managing a computer lab. This was including maintaining, updating, and
installing new applications and programs to the lab computers.

Part-time Lecturer

At intervals since Sep.

1997 to May 2000 Aleppo University, Aleppo, Syria

Major Responsibilities:

Giving lectures to undergraduate students in business, marketing, and IT




Head of Students' Affairs February 1994 to August
Department 1996

Aleppo University, Aleppo, Syria.
Institute of Office Management
(formerly Institute of Secretary )

Major Responsibilities:

Managing students' registration and progress activities

Heading temporary special-purposes committees for dealing with students-related
issues.

Active member in different institutional committees and counsels.

Various work experiences

At intervals since 1991

- V H I
until to 1994 arious employers

Accountant of an industrial factory in Aleppo (Al-Taragji Factory)
Instructor in the International Institute (for Administration and handcraft skills

training), ldleb, Syria.

Research Participation:

Alhousary, T. (current research), Knowledge-infused virtual teams: A survey on
high-tech Syrian companies, planned to complete in April 2010, The University of
Salford, Manchester, England.

Alhousary, T. (2008), Enhancing Collective Virtual Learning through Creating
and Nurturing a Social Virtual Environment, e-Learning Conference 1l, Bangkok,
Thailand, 7 — 9 march.

F. Kurdi, and T. Alhousary, IT Infrastructure for Business, E-Business in GCC:
Challenges and prospects, GCC Conference, Paper No.8, Muscat, Oman, May 19,
2004. (Regional conference).

LNAGUAGES:

Arabic Written & Spoken Mother tongue
English Written & Spoken Excellent
German Written & Spoken Moderate
HOBBIES:

Playing guitar
Sport Exercising
Traveling




REFERENCES:

Dr. Subhi Saleh

Head of Accounting and Finance Department
College of Commerce and Business Administration
Dhofar University

Salalah, Oman

GSM: 99671115,

E-mail: s_saleh@du.edu.om

Prof. Fouad Kurdi

Vice President for Academic Affairs
Aleppo University

Aleppo

Syria

GSM: 00963 94 248676,

E-mail: fkourdi@scs-net.org
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